
Key findings
Older people enjoy increasing mobility and ●●

should therefore be recognised by decision 
makers as an important target group.

It is just as important to bring about  ●●

a change in attitudes as it is to make mobility 
physically easier and more comfortable.

Multi-mobility means enjoying greater ●●

flexibility and maintaining active, 
independent lifestyles. Innovative soft 
measures encourage and enable older people 
to rediscover alternatives to the private car. 

Cooperation and exchange among many ●●

different experts, such as urban planners, 
public transport operators, municipalities, 
graphic designers and trainers are essential.

Our achievements
Mobility days attracting 900 participants.●●

Live radio debates reaching 10,000 listeners.●●

Individualised travel marketing campaigns ●●

targeting 16,000 people.

Four television reports, 19 conference ●●

presentations and 50 newspaper articles.

Training for 180 bus drivers and 1,800 older ●●

people.

The commitment of 39 percent  ●●

of training participants to cycle more  
and of 49.5 percent to walk more.

The AENEAS website: 300 pages,  ●●

7 languages and 31,000 hits.

Emerging solutions

Since its launch in August 2008, the AENEAS project has 
demonstrated the possibility of sustainable mobility in Europe.  
The project has shown that walking, cycling and using public 
transport not only yield environmental and social benefits, they  
can also improve the quality of life of older members of society. 
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Highlights

Improved quality of life.●●  Participants  
in AENEAS walking and cycling tours have 
the opportunity to discover their local area, 
keep fit and learn practical skills to improve 
their personal mobility and safety. Most 
importantly, they are motivated to move 
sustainably.

Individualised travel marketing.●●  New 
life stages, such as retirement from regular 
work, are a perfect opportunity for a change 
in behaviour and routine. The AENEAS 
project uses this opportunity to promote 
active and sustainable mobility among the 
baby boom generation through an innovative 
individualised travel marketing campaign. 

Mobility days and forums. ●● The wide variety 
of AENEAS events provides an opportunity 
for citizens to learn new skills, suggest 
improvements to their environment and 
engage in social activities. Older people are 
able to find out about local mobility services, 
try out innovative bicycle designs and sign  
up for training workshops.

Training workshops. ●● We organise conferences 
and training workshops for both transport 
professionals and older people. Our biannual 
international training workshops for transport 
professionals are attracting increasing 
numbers of participants. Trainings have also 
been organised for bus drivers, as well as for 
older people wanting to acquire practical skills  
in relation to walking, cycling and using 
public transport. 

Database of good practices.●●  Our on-line 
case studies enable the exchange of experience 
among diverse groups of professionals 
throughout Europe. The concise studies 
provide useful ideas and describe activities 
that have been implemented in practice.  
Share your own experiences by contributing  
to the database.  

Information campaigns. ●● We target decision 
makers as well as the older generation through 
local newspapers, radio and television.  
We also communicate by direct mail 
campaigns, conference presentations and 
poster exhibitions. Transport practitioners  
can find up-to-date news and event 
information on our regularly updated 
website and in “Keep Moving”, our biannual 
electronic newsletter.

Electronic newsletter.●●  “Keep Moving”  
has become one of our key tools for sharing 
experiences among professionals. It contains 
news from throughout Europe, information 
on forthcoming events, mobility tips  
and project highlights. Become a subscriber, 
or promote your own activities by writing 
news articles and submitting events 
information.

We have made a change!●●  The project  
has already achieved tangible results. 
However, what we are most proud of is the 
fact that people who long ago gave up cycling  
or using public transport have returned  
to these sustainable forms of mobility.


